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Over  the Counter  Bulletin Board Symbol CEMI.OB

Recent Pr ice  9/19/2005 $0.52

52 Week Range $.52 - 1.30

Common Stock Outstanding 8.03M
Common Stock Under lying Conver tible Preferred 
Stock 16.1M

Total Pr imary Shares 24.13M
Market Capitalization Based Upon Pr imary 
Shares 12.55M  

  

 
 
 
Chembio Diagnostics, Inc. (Chembio) is a US-based producer of 
rapid HIV and other rapid tests for infectious diseases using 
innovative, socially responsible marketing approaches to help meet 
testing challenges in Africa, South America, and Asia.  Chembio’s 
goal is to ensure sustainable supplies of simple, accurate, cost-
effective rapid tests to all those who need them.  Chembio believes 
that the prevention and treatment goals that have been established 
to thwart the spread of diseases such as HIV will drive the growth 
in demand for rapid tests.  
 
Company Overview: Formed in 1985 as a research and 
development company, Chembio began manufacturing rapid HIV 
tests in 2001 and is currently developing a rapid test for 
tuberculosis that will leverage existing marketing efforts.  
Chembio’s rapid HIV tests, the Sure CheckTM HIV, HIV 1/2 Stat-
Pak and HIV 1/2 Stat-Pak Dipstick tests, are simple, safe, cost-
effective, non-invasive, highly specific and sensitive with a 
turnaround time of approximately fifteen minutes. The products 
have a shelf life of 24 months at room temperature making them 
ideal for countries with slow distribution facilities and with limited 
access to refrigeration.  These tests use whole blood droplets from 
a finger-stick as well as venous whole blood, serum and plasma 
samples. Minimal operator training and a lowered risk of 
occupational exposure for healthcare workers makes the Sure  

Check™ barrel format extremely attractive for certain users.   
 
 
 
 
 
 
 
 
 
 
 
 
 
Chembio’s tests, which are based on the company’s proprietary 
lateral flow technology, are currently in the final stages of review 
by the US Food and Drug Administration. 
 
Chembio has developed rapid tests for other infectious diseases 
including Tuberculosis (TB) and Chagas Disease. TB often occurs 
concurrently with HIV cases in affected populations.  Chagas 
Disease is transmitted by a parasitic bug endemic to rural areas in 
Latin America and is passed through blood transfusions and 
congenitally from infected mother to fetus. 
 
Chembio’s HIV tests are registered for sale in more than forty 
countries.  The HIV 1/2 Stat-Pak and HIV 1/2 Stat-Pak Dipstick 
tests are currently on the World Health Organization 2005 Bulk 
Procurement Scheme and are also, together with Sure Check™ 
HIV on the USAID Blanket Waiver List, allowing them to be 
procured with USAID and other donor government funds. 
 
 

 
Lawrence A. Siebert           Chairman  & President 
Richard J. Larkin            Chief Financial Officer 
Avi Pelossof VP Sales, Marketing & Business Development 
 
Investor Relations Contact: 
Maya Wagle ext. 125 mwagle@chembio.com 

000©s Quar ter Quar ter Year  End

30-Jun-05 31-Mar-05 31-Dec-04

$        906   $        732    $     3,306   

 $        269    $        267    $        820   

 $            (875)  $            (620)  $         (3,099)

 $         (1,087)  $         (3,501)  $         (5,042)

PERIOD ENDING
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Gross Profit

Financial Highlights

Net Income Attr ibutable To 
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A Commitment To Innovative Par tnerships:  
 
Strategic alliances are a key element in Chembio’s business 
strategy. The company is committed to securing alliances and 
technology-transfer agreements with government agencies and 
commercial entities. 
 
Chembio recently signed a thirteen year technology transfer and 
supply agreement with Bio-Manguinhos, an affiliate of the 
Brazilian Ministry of Health (MOH) and one of the largest 
manufacturers of vaccines and diagnostics in the world.  Over a 
three-year period, Chembio will transfer its proprietary technology 
to Bio-Manguinhos in exchange for purchase commitments; 
following this, Bio-Manguinhos will produce its own rapid tests 
using this unique technology in exchange for a ten year royalty 
arrangement.  Chembio will partner with qualified local entities 
which can assemble and package semi-finished tests produced by 
Chembio.  Through these unique arrangements, Chembio ensures 
the availability of rapid HIV tests, fostering self-reliance in 
countries, creating local jobs and contributing to the economic and 
technologic growth of a region. 

 
PRODUCTS 
 
The Sure Check ™ HIV rapid test uses whole blood samples from 
a finger-stick and through its capillary tip eliminates the need for a 
separate sample collection system, adding to ease of use and 
safety.  The HIV 1/2 Stat-Pak and HIV 1/2 Stat-Pak Dipstick tests 
require the transfer of the whole blood sample from the finger-stick 
to the test device are value priced and more flexible than the Sure 
Check test using samples of venous whole blood, plasma and 
serum with the same procedure.  All three  tests use a standardized 
test strip which has been developed incorporating patented 
materials licensed to Chembio as well as Chembio’s own 
proprietary technology. 
 
In addition to its HIV, Chagas and Tuberculosis tests under 
development, the Company is also working on other tests with 
strategic partners for Leptospira, veterinary tuberculosis and 
cerebral spinal fluid leak detection, all of which would also 
leverage upon the company’s proprietary lateral flow technologies 
for rapid tests. 
 
MARKET 
 
HIV Tests 
Growth in demand for rapid testing for HIV and TB in affected 
developing countries is largely dictated by the availability of donor 
funds such as those administered and distributed by the President’s 
Emergency Plan For AIDS Relief (PEPFAR), the $15 Billion 

dollar program enacted in 2002; the Joint United Nations 
Programme on HIV/AIDS; and other governmental and non 
governmental organizations (NGOs) which fund testing for HIV 
and TB.  In 2004 the World Health Organization and the Joint 
United Nations Programme on HIV/AIDS announced the “Three 
by Five”  initiative, a goal of treating three million people living 
with HIV/AIDS by the end of 2005.  According to the Global 
Business Coalition (GBC) for HIV/AIDS, achieving this goal 
would necessitate adding five thousand people to a treatment 
regimen every day.  It would also mean testing approximately five 
hundred thousand people every day.  This estimate assumes that in 
countries with a high prevalence of HIV infected individuals about 
fifty thousand would test positive of whom ten percent, i.e. five 
thousand, would require immediate access to life saving 
medications. 
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A Commitment To Global Availability: 
 
Testing is the gateway to treatment.  In July 2005, the G8 nations 
declared their intent of getting “as close as possible to universal 
access to treatment for all those who need it by 2010.”   As 
countries scale up anti-retroviral therapies (ARVs) to meet 
treatment needs of AIDS-infected persons, scaling up HIV testing 
must go hand-in-hand.  It is imperative that a steady supply of 
simple, accurate rapid HIV tests be available to meet that increased 
demand for testing.  Chembio intends to fulfill that need. 
 
To ensure maximum availability, Chembio supplies countries with 
rapid tests at competitive prices through traditional distribution 
means, building alliances with local distributors in developing 
countries. Chembio’s  recently established East African office will 
aid the mission of  PEPFAR helping provide a sustained supply of 
HIV rapid tests in numerous  African countries.  
 
Market for  Other  Tests: 
 
Point of Care testing, which includes rapid tests, is the fastest 
growing segment of the $ 25 billion diagnostics industry, with the 
market for infectious disease testing totaling $4 billion.  Chembio’s 
lateral flow technology is user-friendly, simple and safe and 
provides a rapid visual detection of the endpoint necessitating 
neither the use of skilled personnel nor electricity or expensive 
equipment. 
 
The market for TB has also expanded with the emergence of multi-
drug resistant bacteria (MDR). Chembio is applying its proprietary 
knowledge of human TB to develop a rapid diagnostic test for TB 
for use in multiple host animal species and a test for non-human 
primates. These tests will have a tremendous impact on TB testing 
in the wild life preservation arena, zoos and pharmaceutical 
research facilities. 
 
The estimated 16-18 million Chagas Disease cases diagnosed in 
Central and South America result in about 21,000 deaths annually, 
with another 300,000 new cases diagnosed each year.  If detected 
early, infected individuals can be treated effectively.  Screening 
programs are now taking root in these regions using Chembio’s 
rapid test. 
 
EXECUTIVE BIOGRAPHIES 
 
Lawrence A. Sieber t, Chairman and President.  Mr. Siebert has 
been Chairman of Chembio Diagnostic Systems Inc. for 
approximately 12 years and the President since May 2002.  Mr. 
Siebert’s background is in private equity and venture capital 
investing.  From 1982 to 1991, Mr. Siebert was associated with  
 

 
Stanwich Partners, Inc, which during that period invested in 
middle market manufacturing and distribution companies.  From  
 
1992 to 1999, Mr. Siebert was an investment consultant and 
business broker with Siebert Capital Corp. and Siebert Associates 
LLC, and was a principal investor in a privately held test and 
measurement company which was sold in 2002.  Mr. Siebert 
received a JD from Case Western Reserve University School of 
Law in 1981 and a BA with Distinction in Economics from the 
University of Connecticut in 1978. 
 
• Richard J. Larkin, Chief Financial Officer .  Mr. Larkin 
oversees our financial activities and information systems.  Mr. 
Larkin has been Chief Financial Officer of Chembio Diagnostic 
Systems Inc. since September 2003.  Prior to joining Chembio 
Diagnostic Systems Inc., Mr. Larkin served as CFO at Visual 
Technology Group from May 2000 to September 2003. He led 
their consultancy program providing hands-on expertise in all 
aspects of financial service, including initial assessment of client 
financial reporting requirements within an Enterprise Resource 
Planning (Manufacturing) environment.  Prior to joining VTG, he 
served as CFO at Protex International Corporation from May 1987 
to January 2000.  Mr. Larkin holds a BBA in Accounting from 
Dowling College and is a member of the American Institute of 
Certified Public Accountants. 
 
• Avi Pelossof, VP Sales, Marketing and Business 
Development.  Mr. Pelossof joined Chembio Diagnostic Systems 
Inc. in 1996 and has been the architect of Chembio Diagnostic 
System’s marketing strategy and collaborations.  From 1991 to 
1996, he was Managing Director and co-founder of The IMS 
Group, Inc., which provided strategic marketing advisory services 
to companies involved in Latin American markets including 
Chembio.  Prior to IMS he was a Citibank Vice President in the 
International Corporate Finance Group focused on Latin America.  
Mr. Pelossof received his MBA in finance and international 
business from New York University in 1986 and a BA with 
Distinction in economics from the University of Michigan in 1984. 
 
BOARD OF DIRECTORS 
 
• Lawrence A. Sieber t, President and Director .  
 
• Alan Carus, Director   
 Co-founder  LARC Strategic Concepts   
 
• Gary Meller  MD, MBA, Director .   

President, CommSense  
 
• Gerald A. Eppner , Director . 

Par tner , Cadwalader , Wickersham &  Taft 
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ADVISORY BOARD 

 
• Dr . James Koziarz. 

Former Corporate Vice President, Diagnostic Products 
Research and Development, Abbott Laboratories. As head 
of R&D, he led the Hepatitis/Retrovirus business unit, 
being responsible for the development and launch of 
Abbott’s extensive line of HIV tests.  His experience also 
extends across the spectrum of customer and operational 
support and regulatory compliance for assays for blood 
screening, thyroid function and cancer. 
 

RECENT NEWS 
 
Chembio Announces Second Quarter  Results; Revenue 
Gains From Targeted Markets In Afr ica  
 
MEDFORD, N.Y.--(BUSINESS WIRE)--Aug. 15, 2005--
Chembio Diagnostics, Inc. (OTCBB: CEMI) announced today 
its results for the three and six months ended June 30, 2005. 
 
Net sales for the quarter ended June 30, 2005 increased to 
$814,307 as compared with $746,954 in 2004. Net sales for the 
six months decreased to $1,160,432 as compared with 
$1,236,595 in 2004. Net sales of HIV and Chagas rapid tests 
increased by $220,398 or 77% for the quarter and $150,330 or 
32% for the six months compared to 2004. Total revenues which 
include net sales of products as well as license revenue, research 
grants and development income were $905,689 and $1,637,574 
for the three and six months ended June 30, 2005 compared to 
$995,075 and $1,580,377 for the comparable periods in 2004. 
 
The 77% and 32% increase in net sales of HIV and Chagas rapid 
tests in the three and six months is attributable to the Company©s 
strategic focus on these product lines. In particular, this increase 
is due to increased sales to Africa as the Company begins to see 
results from its marketing efforts in this region. 
 
The Company also reported today that it has (1) approximately 
$500,000 of HIV product orders in hand for delivery in the third 
quarter which will result in further revenue gains as compared to 
the second quarter of 2005 and the third quarter of 2004; (2) 
made substantial progress toward FDA approval of its HIV rapid 
tests based upon communications it has had with the agency 
during this latest quarter, and; (3) developed prototypes of its 
patent pending lateral flow rapid test platform that it believes 
will provide it with proprietary intellectual property to develop a 
pipeline of new products.  Gross Profit for the three and six 
month periods ended June 30, 2005 was $269,309 and $536,664 
as compared with $321,459 and $441,359 for the comparable 
periods in 2004. Gross profit includes net product sales as well 
as license, contract and grant revenues. These later items were 
$248,121 in the three months ended June 30, 2004 as compared 
with $91,382 in the three months ended June 30, 2005 which 
accounts for the higher total gross profit figure in 2004. The  
 

Company anticipates that its backlog and additional orders, if 
realized, should generate increased gross margins on net sales 
for the balance of 2005. 
 
Research and development expenses for the three months and 
six months ended June 30, 2005 were $426,782 and $761,532 
compared with $377,473 and $515,801 for the comparable 
periods in 2004. Included in this category are expenses for 
Clinical & Regulatory Affairs which totaled $170,376 for the 
three months ended June 30, 2005, a decrease of $46,194 
compared to the three months ended June 30, 2004. Selling, 
general and administrative expense for the three and six month 
periods was $729,435 and $1,285,495 as compared with 
$773,624 and $1,129,298 for the same periods in 2004. The 
2004 SG&A expenses included over $240,000 related to 
officer©s salary resulting from the value of stock issued at the 
time of the merger to a former officer. 2005 SG&A expenses 
include increased expenses for marketing, commissions, 
royalties, Sarbanes-Oxley compliance, and board of directors.  
Net loss was $875,142 and $1,495,127 for the three and six 
month periods as compared with a net loss of $717,345 and 
$1,147,189 for the comparable periods in 2004. Net loss 
attributable to common stockholders for the three and six month 
periods was $1,087,203 ($.15 per share) and $4,588,067 ($.64 
per share) compared with a net loss of $1,035,421 ($.18 per 
share) and $1,465,265 ($.27 per share) for the comparable 
periods in 2004. The current year six month results include an 
accounting adjustment for a beneficial conversion feature 
associated with the Company©s convertible preferred stock. 
 
Lawrence Siebert, President of Chembio commented, "The 
increased HIV and Chagas rapid test sales together with the 
approximately $500,000 we have in our backlog for delivery this 
quarter is strong evidence that we are executing our international 
marketing strategy well. Not only are we seeing growth in Brazil 
as we had expected, but we are particularly gratified by the 
results we are seeing emerge from our Africa marketing 
strategy. Our international marketing is focused on participating 
in the international donor-funded programs, particularly the 
United States Presidential Emergency Plan for AIDS Relief, as 
well as in programs for Chagas disease, with the rapid test 
technology and products that we develop and manufacture in the 
United States. We also continue working toward United States 
FDA approval of two of our HIV rapid tests which we believe 
will enhance our international efforts as well as facilitating our 
US marketing strategy."  


